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Survey details
Communication of value drivers in Investor Relations

70% DIRK members
Respondents

► Published by DIRK (German Investor Relation 
Association), initiated and sponsored by EY 
as co-publisher 

► 97 responses from Investor Relations 
Officers in Germany, Switzerland and 
Austria*

► Companies mainly listed in reg. markets

►Members of  IR associations in Germany 
(DIRK), Austria (CIRA) and 
Switzerland (IR club)

Purpose of the survey 

► Getting an insight on short- and long term 
communication of value drivers in Investor 
Relations

► Providing an overview on both financial and 
non-financial value drivers and their potential 
for value creation in the short- and long haul

9% IR club members

21% CIRA members

* More than 300 Investor Relations 
Officers in GSA were approached
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Framework for the 
communication of value drivers
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► New core values of next gen. 

► Working with new tools and 
environments

► Sharing culture

► New communication formats

► Power of (passive) beta 
investors 

► Fragmented market 
infrastructure

► Speed of communication and 
digital disruption

► Availability of data with 
autom. analytics in real time

► ESEF – machine to machine

► Blockchain as new wave

► VUCA markets

► “Activist” investors and 
concentration of ownership 

► Better comparability through global 
standards

► Challenged national corporate 
governance by global best practice

► Fundraising in new pools of liquidity

Risk of short-term – long-term disconnection

Change from old to new realities and megatrends

Short- and long-term disconnection:

► More active, short-term and powerful 
international investors

► Long-term investors requesting 
commitment to a long-term approach
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Framework for the communication of value drivers
Milestones in capital market law and in financial reporting

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019
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Digital age: Shape of value is changing 
Intangible values getting more important for investors

Sources: EPIC report, 2018, 2017 Global Intangible Finance 
Tracker, 2017 Edelman Trust Barometer and 2017 ICAEW, EY: is 
everything that counts being counted?, 2018.

Long-term 
value drivers

Intangible assets represented 

17% of market value in 1975 and by 2015 

have risen in some sectors to 87%

Undisclosed intangible value 
rose by 18% annually from 2011 

52% of market value is 

based on intangibles on average 
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Digital age: Intangible assets
IAS 38 in historical financial statements

IAS 38 defines an asset as ‘a resource controlled by an entity as a result of past 
events; and from which future economic benefits are expected to flow to the 
entity’

IASB considers that the essential characteristics of intangible assets are that 
they: 

• Are controlled by the entity

• Will give rise to future economic benefits for the entity 

• Lack physical substance  

• Are identifiable 

Intangible assets meeting the characteristics are initially measured at cost, 
subsequently measured at cost or using the revaluation model, and amortized on 
a systematic basis over their useful lives

Key question:
Purchased or self created - acquired externally or generated internally?

Goodwill acquired in a business combination is accounted for in accordance with 
IFRS 3 and is outside the scope of IAS 38

Intangible assets 

► Visible in financial statements 
IAS 38.57

► Measured at cost

Intangible assets 

► Only visible in financial 
statements when purchased 

► Measured at purchase price

P&L

► Research costs generated 
internally are expenses IAS 
38.54



Confidential — All Rights Reserved Communication of value drivers in Investor Relations 8October 2019

Intangible assets in listed companies
Price-to-book-value of selection indices

P/B ratio =
market price per share

book value per share 

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019
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Valuation KPIs of listed companies
Price-to-Earnings ratio and dividend yield

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019
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Drivers of shareholder value
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What is considered as “long-term” in the IR practice in context of 
value creation?

Q

Short- and long-term in capital markets
Time period for “long-term”

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019

“Long-term” and “sustainability” are mentioned in several regulatory 
frameworks (i.e. corporate governance codes, EU capital market laws, 
accounting standards and admission requirements of stock exchanges), but 
there is hardly ever a specific clarification on the time period.
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Short- and long-term value drivers

How important are short and long-term value drivers in general for the 
following investor groups?

Q

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019

How important are value drivers for the following investor groups targeting 
different sizes of companies?

Q

Importance for different groups of investors
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Financial and non-financial value drivers

What are the key financial value drivers for your business over the long 
haul?

Q

Key financial value drivers – by index participation

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019
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Financial and non-financial value drivers

What are the key non-financial value drivers for your business over the 
long haul?

Q

Key non-financial value drivers – by index participation

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019
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Financial and non-financial value drivers

What are the biggest non-financial risks for your business over the long 
haul?

Q

Biggest non-financial risks over the long haul

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019
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Potentials in IR communications
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Value drivers in the non-financial statement
Interest of IR stakeholders in the non-financial statement

Q How big is the interest of IR stakeholders in the non-financial statement?

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019
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Value drivers in the non-financial statement

Q Which topic of the non-financial statement has the biggest impact on your 
business model and equity story?

Ranking of topics impacting business and equity story

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019
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Value drivers in the non-financial statement

How big is the effort (time and money) related to the non-financial statement?Q

Effort (time and money) for the non-financial statement 

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019
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Value drivers in the non-financial statement

What is the most common concern of the non-financial 
statement raised by IR stakeholders? 

Q

Top 3 main concerns about the non-financial statement

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019
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Transparency and frequency of reporting
Frequency of disclosures – impact on long-term orientation 

Is a high frequency (i.e. quarterly) of financial and non-financial 
disclosures in IR communications beneficial for long-term orientation?

Q

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019
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Transparency and frequency of reporting
Information on value creation in annual report

Is the annual report comprehensive enough to inform about value 
creation over the long haul? 
(Multiple answers possible)

Q

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019
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New KPIs and value drivers

Which long-term value drivers could be used more often in the regular 
IR communication? 

Q

Top 4 long-term value drivers for more regular use in IR 

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019
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New KPIs and value drivers

If you are not using countable KPIs in IR communication, what are the 
reasons? 
(Multiple answers possible)

Q

Reasons for non-usage of countable KPIs in IR

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019
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New KPIs and value drivers

Which countable KPIs could be implemented to better use long-term value 
drivers in IR communication? 
(Open question)

Q

Ranking of countable KPIs for more regular use in IR

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019
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Chance for a balanced 
communication of value drivers 
in IR practice
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Chance for a balanced communication of value 
drivers in IR practice

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019

1. Better positioning of the non-financial statement amongst all IR stakeholders, 
but especially among analysts, who provide the capital market with a range of 
the fair company value. The most important parts of the non-financial 
statement are the environmental and social and employee matters. 

2. Better communication of the non-financial and long-term value drivers. 
Important value drivers are the ability to innovate and disrupt as well as the 
company's employees and the ability to attract new talent. These need to be 
analyzed in detail and presented in a more transparent way. 

3. Better communication of the financial and countable long-term value drivers 
such as customer satisfaction, the portfolio of patents and licenses and 
employee structure, -fluctuation and -satisfaction.

4. A more balanced communication of all value drivers in order to achieve a fair 
and sustainable company value. The establishment of standards and clear 
measures are key to better comparability, particularly of non-financial value 
drivers.

The survey shows that IR officers see potential for improvement 
in the communication of long-term financial and non-financial 
value drivers. Overall, there are four approaches identified: 
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Suggestions for Investor Relations
Assessing and communicating the value drivers

Source DIRK/EY: Communication of value 
drivers in Investor Relations, 2019
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Contact and IR thought 
leadership
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Contact
Dr. Martin Steinbach

Let’s stay in touch

@SteinbachEY
Follow Martin Steinbach on Twitter

ey.com/de/ipo-and-listing
IPO & IR ebook

ey.com/IPO
ey.com/IR

Dr. Martin Steinbach
Partner

Head of IPO and Listing Services
Germany – Switzerland – Austria
IPO LeaderEurope, Middle East, India 
and Africa

Financial Accounting Advisory Services 

Ernst & Young GmbH
Wirtschaftsprüfungsgesellschaft
Mergenthalerallee 3-5
65760 Eschborn / Germany

Phone +49 6196 996 11574 
Mobile +49 160 939 11574

martin.steinbach@de.ey.com

German

English

and connect on LinkedIn … for the latest IPO and IR news

https://twitter.com/steinbachey
https://twitter.com/SteinbachEY
http://www.ey.com/de/ipo-and-listing
http://e-papers.biz/EY/epaper-EY/
http://ey.com/ipo
https://www.ey.com/gl/en/services/strategic-growth-markets/ey-taking-it-to-heart-exploring-investor-relations
https://www.linkedin.com/in/dr-martin-steinbach-7077836/


Confidential — All Rights Reserved Communication of value drivers in Investor Relations 31October 2019

GSA IPO guides, insights and IPO & IR surveys

http://www.ey.com/de/ipo-and-listing
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http://www.ey.com/de/ipo-and-listing
http://e-papers.biz/EY/epaper-EY/
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About EY

EY is a global leader in assurance, tax, transaction and advisory services. 
Worldwide, our 270,000 people are united by our shared values and an 
unwavering commitment to quality. We make a difference by helping our people, 
our clients and our wider communities achieve their potential. 
EY refers to the global organization of member firms of EY Global Limited, each of 
which is a separate legal entity. EY Global Limited, a UK company limited by 
guarantee, does not provide services to clients. For more information about our 
organization, please visit www.ey.com.

About EY’s IPO services

EY is a leader in helping to take companies public worldwide. With decades of 
experience our global network is dedicated to serving market leaders and helping 
businesses evaluate the pros and cons of an IPO. We demystify the process by 
offering IPO readiness assessments, IPO preparation, project management and 
execution services, all of which help prepare you for life in the public spotlight. Our 
Global IPO Center of Excellence is a virtual hub which provides access to our IPO 
knowledge, tools, thought leadership and contacts from around the world in one 
easy-to-use source. 

Are you IPO ready?

Für meisterhafte Börsengänge
Find out more …

IPO Competence Center 
Germany, Switzerland, Austria
www.ey.com/de/IPO-and-listing

Global IPO Center of Excellence
www.ey.com/IPOcenter

http://www.ey.com/

