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Respondents

Published by DIRK (German Investor
Relations Association), initiated and
sponsored by EY as co-publisher

135 responses from Investor Relations
Officers in Germany, Switzerland and Austria

Companies mainly listed in reg. markets
Members of IR associations in Germany

(DIRK), Switzerland (IR club) and Austria
(CIRA)

Purpose of the survey

Getting an insight of Al in the IR practice, its
potentials, opportunities and risks

Providing an overview of the overall impact
on IR and best practices of Al in financial
communications

Survey details
Artificial intelligence in financial communications

B 1 DIRK members

n 17 % IR club members

12 % CIRA members

Artificial intelligence in financial communications

Germany

55%

Switzerland

96 %

k-

Austria

94 %
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Areas of application of Al

Translation applications are currently
the most common Al-based tools in
IR-departments (59 %)

28% of the surveyed IR-departments
currently use Al for language and text
analysis as second most mentioned
application

Larger companies are also using Al for
chatbots, e. g. for automated responses
to investors and analyst requests (7 %)

More than one third do not use Al-based
tools to proceed IR-related tasks at the
present time (34 %)

Al tools in everyday IR work
Areas of application of Al

Q What are you currently using Al-enabled applications for?

(Multiple answers possible)

Translation

Language and text
— 0
28 % analysis

66 % ‘o [
use
Alégglssed .—m Chatbots

Senhment analysis

Social media
analysis

Currently no
usage of
Al-based tools n=135

Other

EY

Building a better
working world

Source: Artificial intelligence in financial
communications, 2024
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Al tools in everyday IR work
Top 3 features of Al providing value to IR

Top 3 features of Al providing 'Q  With which potential benefits can Al add value to IR?
value to IR (Multiple answers possible)

= According to the broad majority of IR-
officers, effort and time saving is the
highest ranked benefit Al can deliver in
the financial communication (83 %)

63 %

I Efficiency and speed (realtime) are also

highly ranked features of Al which add 4 5 %
value to IR

" Medium and small sized businesses ‘ Speed
value cost savings more than large Efficiency (realtime)

organizations. Only 29 % of DAX
companies name savings as a top three
benefit of Al, in contrast to 42 % of
companies in total

" Accuracy of forecasts is rarely
mentioned as a feature with which Al
can add value to IR (4 %)

Source: Artificial intelligence in financial ~ 135
communications, 2024 n=
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Al tools in everyday IR work
IR activities which can be potentially most supported by Al

Top 3 features of Al providing Q In which activities do you think Al applications can support IR?
value to IR
IR respondents see greatest potential _
for Al-supported applications in High level Translation/ speech recognition 81 %
translation/ speech recognition and text of support
generation (Rank 1 and 2), followed by Text generation 80 %

the reduction of manual processes

(Rank 3) and assistance with gathering Reduction of manual processes e
information for research (Rank 4 N .

( ) Research - gathering information 67 %
gEesellng) 1 el Selsy, tue Jaa: Analysis of market trends and peers 58 %

support potential is seen in publication/
@sclosures and the identification of new Automation esp. to answer routine questions 47 %
investors and events

) o ) Monitoring of social media activities of the peer group 35%
Al provides limited support in areas
such as monitoring the peer groups Control/ plausibility check of own work results 25 %
social media activities or for controlling
the own work results Publication/ disclosure 21%
Low level of Identification of new investors and events 20 %
support

Source: Artificial intelligence in financial
communications, 2024
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Al tools in everyday IR work
Ranking of IR-tasks Al can support in subject matters

Ranking of IR-tasks Al can Q Where do you think Al can provide the most support for IR-tasks in

support in subject matters terms of topics and subject matters?

(Multiple answers possible)
According to the IR-officers Al can
provide the most support to the IR-task
peer group research and analysis
(54 %)

1  Peergroup research and Responding to 3
analysis standard requests

2 Analysis of historical Identifying new investors 8

Analyzing historical financial data is the financial data Perception 13
second most important IR-task that can 15 Company analysis
be supported by Al in terms of subject- valuation . F_’repafation i 14
specific tasks (50 %). Valuation Communi- financial

cation calendar

Responding to standard requests from
investors is the third-most important
task Al can support IR-officers with
(43 %). Especially for large companies, Integration and IR newsletter
this function is perceived as beneficial consolidation of | Finance Management
(64 % of surveyed DAX companies) historical report

financial data Speeches at

Preparation of annual and annual general
interim financial statements meeting

Financial planning Sustainability report

(Businessplan, budget, Management and Super-

forecasting) visory Board reporting

Source: Artificial intelligence in financial
communications, 2024 n=125
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Internal organizational
changes in IR through Al

The use of Al tools can impact IR
organization, taking over part of the IR
work and allowing more time for
person-to-person communication

More than a fifth of the surveyed IR-
officers expect the use of Al to
accelerate interaction with internal
departments, while 33 % expect an
increase in interactions with external
stakeholders

Majority of IR respondents (54 %)
believe Al will allow more time for high-
importance topics with C-suite

41 % of the surveyed IR-officers are
predicting a shift toward less
outsourcing

DIRK

Investor Relations

Verband

Al tools in everyday IR work
Internal organizational changes in IR through Al

Q How does Al tend to change the internal IR organization?

Decline No changes Increase
I
Size of the IR team in the
medium term

87 %
|

Human-to-human interaction with
16 % internal departments

63 %
|

IR budget
59 %
|

11%

24 %

Human-to-human interaction with
15 % external stakeholders

52 %
I

Time for important topics with
% C-suite 54 %
a1 % Outsourcing of IR tasks
44 %
|

EY

Building a better
working world

n=125

June 2024 EY

Source: Artificial intelligence in financial
communications, 2024
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Organizational changes trough
Al

While two-thirds of respondents expect
existing IR goals will remain the same,
over a third foresee a shift or
transformation in IR objectives due to
the integration of Al

The majority of respondents anticipate
that IR reporting lines will maintain the
status quo, with IR-officers primarily
reporting to top executives such as the
CEO or CFO

Source: Artificial intelligence in financial
communications, 2024
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Al tools in everyday IR work
Organizational changes trough Al

Q How does Al tend to change the internal IR organization?

— 66 %
No change of previously
established IR objectives
34 %— IR
objectives = Change of previously
established IR objectives
0
3% \‘
No change of established
reporting line
IR
reporting ® Change of established
line reporting line
— 97 %
n=125
Artificial intelligence in financial communications June 2024

EY

Building a better
working world
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Top 3 Al-supported IR goals

Among the surveyed, 70 % believe Al
can enhance transparency, such as
through better processing of investor-
relevant market and financial
information

A third of respondents see Al
applications assisting in preparing and
reviewing financial or ad-hoc reports,
and in achieving regulatory capital
market compliance

Lower capital costs can be achieved by
using Al tools according to 31 % of the
respondents

A minority of respondents believe Al
can contribute to good corporate
governance (18 %) or build investor
trust and credibility (11 %)

Source: Artificial intelligence in financial
communications, 2024
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Al tools in everyday IR work
Top 3 Al-supported IR goals

Q  Which IR goals do you think Al can support best?

(Multiple answers possible)

IR

objectives

18%

GROLONORON O

Increased transparency
e. g. to better prepare investor-relevant market and
financial information

Regulatory capital market compliance
e. g. by assistingin preparing and reviewing of financial
and ad-hoc reports

Low cost of capital
e. g. through better peer group comparisons and
research coverage

Building relationships with investors
e. g. through focused identification of new investors

Good corporate governance
e. g. through better information of corporate bodies

Building investor trust and credibility
e. g. through accurate planning and

forecasting systems
n=125

Artificial intelligence in financial communications June 2024 E
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Top 5 risks and challenges of
using Al

Especially issues with handling and
providing confidential (68 %) and
sensitive information (61 %) to the Al is
perceived as a potential high risk for
most of the IR-officers

Half of the surveyed IR-officers see the
difficult verifiability of generated results
as a challenge

Acceptance risks of Al applications
(12 %) are not seen as a significant
challenge

Source: Artificial intelligence in financial
communications, 2024

Confidential — All Rights Reserved
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Investor Relations 2.0:
How Al is changing financial communication

Top 5 risks and challenges of using Al

Q  Which are the biggest risks and challenges of using Al in your opinion?

(Multiple answers possible)

Confidentiality of information [
Sensitivity of information

Security concerns pEA

Data protection A

Difficult verifiability of generated results

Potential legal liability lEEA

Database: Lack of knowledge about what is being used [bE7
Filling non-existent information by Al epEA

Low confidence in results pfEA
Acceptance risks

June 2024 E

12



Top 5 risks and challenges of
using Al

The handling of confidential and
sensitive information is the most
relevant risk also when considering
country specific differences

75 % of all Austrian companies surveyed
mentioned that data protection
concerns are a significant risk

Security concerns are mentioned by
74 % companies from Switzerland

Issues with a difficult verifiability of
generated results and a low confidence
in these results are more prominent
among German companies

Source: Artificial intelligence in financial
communications, 2024

Confidential — All Rights Reserved

Artificial intelligence in financial communications

D

Investor Relations 2.0:

RK

Deutscher working world

Investor Relations
Verband

EY

Building a better

How Al is changing financial communication

Top 5 risks and challenges of using Al

Q  Which are the biggest risks and challenges of using Al in your opinion?

(Multiple answers possible)

0% 20% 40% 60 % 80%

Confidentiality of informatio —

Sensitivity of information E—————

Difficult verifiability of

]
generated results Fe—————- ——

Data protection e ——

Securty concerns E———

Potential legal liability

Database: Lack of knowledge
about what is being used

Filling non-existent information by Al —

. .
Low confidence in results E—

Acceptance risks -

Germany B Austria

June 2024

100 %

® Switzerland

=127
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Investor Relations 2.0:
How Al is changing financial communication

Internal Al policy

D

Internal Al policy Q  What does your policy on the use of Al-assisted technology requlate?

(Multiple answers possible)
Of the companies surveyed, 48 %
indicate they are already using an
internal Al policy

04
The most common guidelines covering 5 2 0

data entry, processing and usage . .
(38 %). Almost equally common are No Al policy exists

general principles on ethics and

ibility in the Al i t
responsibility in the Al environmen Processing of data/ restrictions on data entry and

defined in their policy (36 %) usage 38 %
52 % of the respondents currently do o . : :
not use a policy to control the use of Al- General pr|nIC|.p.Ies for dealing with Al, ethics 36 %
based software and responsibility
48 % 3 Purposes of use/ Limits of 0
*E . 23 %
. . o permitted use
Al policy exists o
Dealing with results and
plausibility check 18 %
Areas of
application 13 %
n=125

Source: Artificial intelligence in financial
communications, 2024

Confidential — All Rights Reserved Artificial intelligence in financial communications June 2024 E 14
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Investor Relations 2.0:
How Al is changing financial communication

Top 5 IR services to be affected by Al

Top 5 IR services to be Q In your opinion, which IR services are most likely to be affected by the
affected by Al use of Al?

(Multiple answers possible)
Most surveyed IR-officers suspect that

IR agencies will be impacted by Al. 1. IR
Respondents in Germany (67 %), agencies
Austria (75 %), and Switzerland (53 %) Designing
mention the influence of Al on IR financial
. . e reports (66 %)

agencies as most significant 9. Others 2. Analysts

X E. g. press Preparation of
A little over half of the respondents agencies (8 %) research (51 %)
believe analysts activities (especially in e RIS 3. Rating

producing research) are second most Preparation of agencies

2o " o
affected by Al applications Coee Sustainability

prospectus )

(14%) ratings (39 %) 4. Proxy voting
Lawyers and banks (both at 14 %) and service provider
consultants (15 %) are mentioned the Shareholder ID
least frequently — 5. Registered (33%)

shares registrar

Approaching

investors 6. Advisors
(14 %)

Analyzing share-
holder movements

Preparation of (22 %)
annual and interim

financial state-

ments and comfort

letters (auditors)

Source: Artificial intelligence in financial (15 %) n=125

communications, 2024

Confidential — All Rights Reserved Artificial intelligence in financial communications June 2024 EY
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Investor Relations 2.0:
How Al is changing financial communication

Top 3 benefits of Al for investors

Top 3 benefits of Al for Q How caninvestors benefit from the application of Al-enabled

. e
investors technologies™

(Multiple answers possible)
Among surveyed IR-officers, 53 %

indicate that investors can benefit from 65 %
Al's capability to better extract relevant Speed of
information reaction in Taking
) the advantage
Companies in middle indices and 55% investment | of axisting
process financial

companies not included in any selection
index see the relief of analyst teams as
a major advantage of Al applications

reporting
transparency Greater
research

45% -
possibilites
44 % of companies listed in the top .
o Extracting Quality of
indices (DAX, ATX, SMI) suggest that relevant analysis Further
investors can enhance their usage of 35 | information automation
the financial reporting transparency _ ofthe
el A investment
g Enable processes
analyst
25 teams to
focus on
relevant
tasks
15%
Top index e Middle index == Mot included in any
(DAX, ATX, SMD (MDAX, SDAX, SPI1, 5L selection index

Source: Artificial intelligence in financial
communications, 2024

Confidential — All Rights Reserved Artificial intelligence in financial communications June 2024 EY 16
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Al tools and purpose for IR and
investors

> Text based tools are the most common
Al-based services currently in use e.qg.
DeepL, ChatGPT or Gemini

» Co-pilot functions with the need for
human supervision are also popular for
research or text analysis e. g. Bing Chat,
Microsoft Copilot

" Own developed Al applications for
internal usage also mentioned

Source: Artificial intelligence in financial
communications, 2024

Confidential — All Rights Reserved
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Investor Relations 2.0:
How Al is changing financial communication

Al tools and purpose for IR and investors

'Q  Which Al tools do you and your investors use and for what purpose?
(Open question)

Artificial intelligence in financial communications June 2024 E
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IR to benefit from the use of Al
Approaches in IR practice

Artificial intelligence serves as a digital co-pilot for IR-officers,
enhancing efficiency and freeing time for central IR-tasks

Al's support expected a surge in human interactions within the
listed company and with investors

Significantly impacting the process participants around IR
related activities in translation, texting, research and analysis,
while reducing outsourcing

Due to confidentiality and security concerns the application of
an Al guideline can be necessary

Although Al offers substantial support in IR, manual oversight
and checks to verify Al generated output by IR professionals
are needed

One thing is essential...
for the appropriate use of Al, the careful examination of the respective Al generated results
and for the benefit of corporate governance and the capital market,

...the professional competence of the Investor Relations function

Confidential — All Rights Reserved Artificial intelligence in financial communications June 2024 E 19
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Contribution of IR with Artificial Intelligence
in capital markets

Checklist Communication: How can we use Al effectively for financial communication and integrate
it into our daily IR work? To what extent and for what purposes do we want to use Al?
Should processes be automated through Al or should a co-pilot approach with human

The following questions
94 oversight be preferred?

help to individually

position your company Tools: Which Al-based tools can help us better understand investor preferences and
and IR in the Al market sentiments, and react more promptly to changes?
environment: Application: How can we use Al to make IR communication more targeted and

personalized, and to enhance investor trust?

Outsourcing: Which of our IR activities should we continue to outsource, and which tasks
can we handle internally with the help of Al?

IR Goals: Are our IR objectives still the same as before the application of Al?
Efficiency: How do we leverage efficiency gains achieved through Al?

Organization: What effects can the use of Al have on our internal IR organization and
infrastructures?

IR Role: Does our professional role and job description in IR change with the use of Al?
What is our Al competence in the IR team? Should we expand it?

Cost of Capital: How can we use Al to increase our company's value potential?

Guidelines: What are the legal frameworks for the use of Al and how do we prepare to
meet regulatory requirements? Do we have internal guidelines for the use of Al tools?
What should those regulate?

Source: Artificial intelligence in financial
communications, 2024

Confidential — All Rights Reserved Artificial intelligence in financial communications June 2024 E 20
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Contact
Dr. Martin Steinbach

Let's stay in touch!

Confidential = All Rights Reserved

Dr. Martin Steinbach

Partner

Head of IPO and Listing Services
IPO Leader Europe West and EMEIA

Financial Accounting Advisory Services

Ernst & Young GmbH & Co KG
Wirtschaftsprifungsgesellschaft
Mergenthalerallee 3-5

65760 Eschborn / Germany

Phone +496196996 11574
Mobile +49 16093911574

martin.steinbach@de.ey.com

See all our publications around IPO and IR here:

ey.com/IPO ey.com/de/ipo-and-listing

ey.com/IR

Artificial intelligence in financial communications

E Let's connect on
' Linked [}

June 2024

EY 22


https://www.linkedin.com/in/dr-martin-steinbach-7077836/
https://www.linkedin.com/in/dr-martin-steinbach-7077836/
http://ey.com/ipo
https://www.ey.com/gl/en/services/strategic-growth-markets/ey-taking-it-to-heart-exploring-investor-relations
http://www.ey.com/de/ipo-and-listing

IR services portfolio
pre- and post-IPO

P> pre-1Po +  Post-IPO

IR concept and strategy
IR disclosures awareness session
IR website structure and content
IR international benchmarking on setup, resourcing and IPO and IR budgeting
IR organizational set up and interdepartmental connectivity and implementation
IR manual to document disclosure processes
IR financial calendar to prepare disclosures
IR-officer IFRS and Tax training
Capital market compliance training for board and employees
Quarterly and segment reporting strategy
IR dashBOARD and capital market readiness training for board members

IR capital markets effectiveness and health check, advisory

CFO onboarding program in capital markets

Confidential — All Rights Reserved Artificial intelligence in financial communications June 2024 E 23
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Access all blog Access to recent insights on IPO & Investor Relations
arifcles on 10 and Articles - EY thought leadership

Investor Relations

Investor Relations

Is going public the

end of the race, or
the start?

Why successful investor
relations officers focus on

H CEOs and CFOs of e s
ow can S.an so Finding the crossroads

UnIOCking new avenues to ‘ newl! ublic companies . . '
green capital in IPOs and bond hi Y pth t ‘: £ between traditional and virtual jts ot justabaut the short sustainability pre- and post
; achieve the next stage o in the IPO i term - how can we get better
offerings: a pathway to growth? in the journey featin | IPO
sustainable financing atlcor;\munlcatlng ong-term
value?

Connecting investor relations

Six derisking strategies for ‘ . - z i
today’s IPO-bound companies Do you dare to IPO? Equity funding: from zeroto The importance of investor with the boardroom
PO relations in the IPO journey
Alternative IPO routes: Direkt listings and SPACs IPO considerations of family businesses

EY Private & - L —
Perspectives i
aAmbitionunioches

s .
- What drives a family business
Is your European company fit Seeking marriage with a SPAC? How an IPO can strengthen to go public?
enough for a SPAC merger? EMEIA 1PO-bound family businesses for

generations to come

Direct Listing: Alternative
route to market gains traction

Confidential — All Rights Reserved Artificial intelligence in financial communications June 2024 E 24


https://www.linkedin.com/today/author/dr-martin-steinbach-7077836?trk=public_profile_see-all-articles
https://www.linkedin.com/today/author/dr-martin-steinbach-7077836?trk=public_profile_see-all-articles
https://www.linkedin.com/today/author/dr-martin-steinbach-7077836?trk=public_profile_see-all-articles
https://www.linkedin.com/in/dr-martin-steinbach-7077836/
https://www.linkedin.com/pulse/unlocking-new-avenues-green-capital-ipos-bond-pathway-steinbach-1pbre/?trackingId=KYIqB1tXQGa9CoccEVrcpA%3D%3D
https://www.linkedin.com/pulse/do-you-dare-ipo-dr-martin-steinbach?trk=portfolio_article-card_title
https://www.linkedin.com/pulse/connecting-investor-relations-boardroom-dr-martin-steinbach?trk=portfolio_article-card_title
https://www.linkedin.com/pulse/equity-funding-from-zero-ipo-dr-martin-steinbach?trk=portfolio_article-card_title
https://www.linkedin.com/pulse/why-successful-investor-relations-officers-focus-pre-steinbach?trk=portfolio_article-card_title
https://www.linkedin.com/pulse/your-european-company-fit-enough-spac-merger-dr-martin-steinbach?trk=portfolio_article-card_title
https://www.linkedin.com/pulse/how-ipo-can-strengthen-family-businesses-generations-come-steinbach?trk=portfolio_article-card_title
https://www.linkedin.com/pulse/seeking-marriage-spac-emeia-ipo-bound-entrepreneurs-have-steinbach?trk=portfolio_article-card_title
https://www.linkedin.com/pulse/importance-investor-relations-ipo-journey-dr-martin-steinbach?trk=portfolio_article-card_title
https://www.linkedin.com/pulse/finding-crossroads-between-traditional-virtual-ipo-steinbach?trk=portfolio_article-card_title
https://www.linkedin.com/pulse/six-derisking-strategies-todays-ipo-bound-companies-steinbach?trk=portfolio_article-card_title
https://www.linkedin.com/pulse/what-drives-family-business-go-public-dr-martin-steinbach?trk=portfolio_article-card_title
https://www.linkedin.com/pulse/its-just-short-term-how-can-we-get-better-long-term-value-steinbach?trk=portfolio_article-card_title
https://www.linkedin.com/pulse/what-can-ceos-cfos-do-ensure-growth-plans-stay-track-here-steinbach?trk=portfolio_article-card_title
https://www.linkedin.com/pulse/direct-listing-alternative-route-market-gains-dr-martin-steinbach?trk=portfolio_article-card_title

IPO

Strategic considerations

IPO preparation IPO transaction Being public

IPO planning
Access to guides, surveys and exchange reqgulations
http://www.ey.com/de/ipo-and-listing
IPO quide Market Surveys Exchange reqgulation

Ihr Bérsengang
und die Zeit
danach

IPO und Listing Services

ebook
3

IPO und Listing
Fachartikel

Confidential — All Rights Reserved

Strategieoption
Kapitalmarkt:
Finanzierung tber
Aktien und Anleihen

Zusammenspiel
zwischen Investor
Relations, Vorstand und
Aufsichtsrat

Die Zukunft der Investor
Relations

Effektive
Finanzkommunikation

Erwartungsmanagement
im Zeitalter volatiler
Kapitalmarkte in den
Investor Relations

Digitalisierung in der
Investor-Relations-
Praxis

Quarterly Information
und Analyst Guidance

Budgetplanung in der
Finanzkommunikation
und im Disclosure

Artificial intelligence in financial communications

Marktzugang beim

Borsengang und in der

Zeit danach

Kommunikation von
Wertsteigerungs-
potentialen in den
Investor Relations

June 2024

Frankfurter
Wertpapierboérse

Wiener Borse

SIX Swiss
Exchange Zirich
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http://www.ey.com/de/ipo-and-listing
https://assets.ey.com/content/dam/ey-sites/ey-com/de_de/topics/ipo/ey-ihr-borsengang-und-die-zeit-danach-18-05.pdf
https://www.goingpublic.de/wp-content/uploads/epaper/epaper-EY-Unternehmensfinanzierung/#0
https://www.ey.com/de_de/forms/download-forms/2023/06/strategieoption-kapitalmarkt-finanzierung-ueber-aktien-und-anleihen
https://www.goingpublic.de/going-public-und-being-public/erwartungsmanagement-im-zeitalter-volatiler-kapitalmaerkte/
https://assets.ey.com/content/dam/ey-sites/ey-com/de_de/topics/ipo/ey-zusammenspiel-zwischen-investor-relations-vorstand-und-aufsichtsrat-im-kapitalmarktjahr.pdf
https://www.goingpublic.de/wp-content/uploads/2020/03/Budgetplanung-in-der-Finanzkommunikation-und-im-Disclosure.pdf
https://www.goingpublic.de/wp-content/uploads/2020/03/Digitalisierung-in-der-Investor-Relations-Praxis.pdf
https://www.goingpublic.de/wp-content/uploads/2020/03/Kommunikation-von-Wertsteigerungspotenzialen-in-den-Investor-Relations.pdf
https://www.goingpublic.de/wp-content/uploads/2020/03/Quarterly-Information-und-Analyst-Guidance.pdf
https://www.deutsche-boerse-cash-market.com/resource/blob/1849436/36c531f8a5cc64ed1a6803e0a7636af2/data/EY-5.pdf
https://www.ey.com/de_de/ipo/die-zukunft-der-investor-relations
https://www.goingpublic.de/wp-content/uploads/2020/03/Effektive-Finanzkommunikation.pdf
https://assets.ey.com/content/dam/ey-sites/ey-com/de_de/topics/ipo/ey-frankfurter-wertpapierboerse-2022.pdf
https://assets.ey.com/content/dam/ey-sites/ey-com/de_de/topics/ipo/ey-wiener-borse-2022.pdf
https://assets.ey.com/content/dam/ey-sites/ey-com/de_de/topics/ipo/ey-six-swiss-exchange-zurich-2022.pdf

IPO

Strategic considerations

IPO planning IPO preparation IPO transaction Being public

Access to gquides, insights and IPO & IR surveys
IPO and capital market thought leadership - English

IPO leaders insights IPO reports and news

¥ \ How can you

| f 2 prepare to seize the

i Insights on a ] / right moment?
successful IPO journey N e

EY IPO leaders across Europe,
Middle East, India and Africa share

d key considerations for going public
successhully.

8IPO 3IPOreport BAmbitionUnlocked

Register here: Quarterly
Capital Markets Newsletter

EWS
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https://assets.ey.com/content/dam/ey-sites/ey-com/en_gl/topics/ipo/ey-global-ipo-trends-2022-v1.pdf
https://www.ey.com/de_de/forms/newsletter-subscription-forms/de-ipo-capital-markets-news
https://www.ey.com/de_de/forms/newsletter-subscription-forms/de-ipo-capital-markets-news
http://www.ey.com/ipo-insights

Are you IPO ready?

Fir meisterhafte Bérsengange
Find out more ...

IPO Competence Center
Germany, Switzerland, Austria
www.ey.com/de/IPO-and-listing

Global IPO Center of Excellence
www.ey.com/IPOcenter
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About EY

EY is a global leader in assurance, tax, transaction and advisory services.
Worldwide, our 300,000 people are united by our shared values and an
unwavering commitment to quality. We make a difference by helping our people,
our clients and our wider communities achieve their potential.

EY refers to the global organization of member firms of EY Global Limited, each of
which is a separate legal entity. EY Global Limited, a UK company limited by
guarantee, does not provide services to clients. For more information about our
organization, please visit

About EY's IPO services

EY is a leader in helping to take companies public worldwide. With decades of
experience our global network is dedicated to serving market leaders and helping
businesses evaluate the pros and cons of an IPO. We demystify the process by
offering IPO readiness assessments, IPO preparation, project management and
execution services, all of which help prepare you for life in the public spotlight. Our
Global IPO Center of Excellence is a virtual hub which provides access to our IPO
knowledge, tools, thought leadership and contacts from around the world in one
easy-to-use source.
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