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Case study: From Workiva setup to Al-Optimised reporting

# Reporting at adidas and
beyond
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Operating margin reaches
8.3%

"~

Product and Marketing

24,811

Under the adidas brand, we have been designing, engineering, and
marketing world-class sports products for more than 75 years. Through
developing innovative products and telling inspiring stories across our
markets, we create only the best for the athlete. By doing so, we continue
to bulld brand equity as well as the trust of our consumers and partners, oUTPUTS
which in turn enables us to capitalize on attractive structural

PDF opportunities In the sporting goods Industry. Website ® Website
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https://report.adidas-group.com/2024/en/group-management-report-our-company/description-of-business-model/business-model-overview.html
https://report.adidas-group.com/2025/en/
https://report.adidas-group.com/2025/en/group-management-report-our-company/description-of-business-model/business-model-overview.html
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nexxar is the leading global agency for corporate reporting. 2 O O 3 6 5 +

We work for many of the largest publicly listed companies T perionce Reporting specialists

aCross Europe, Japan, and the US. in corporate reporting (employees’ headcount)

Our vision is clear: to create the best reports. We specialise 1 50 O + # 1
)

in the concept and design of reports in both HTML and PDF ,
. . y Corporate Reports Reporting agency
formats, as well as in the reporting process — this includes published since 2003 (DAX40 & ATX20)

the use of disclosure management systems, such as Workiva

or Lucanet, and our Single Source of Truth approach for all 1 O % 1 O O +

report formats.

European top 100 clients Papers and studies
(share of clients in STOXX Europe 100) published on reporting topics

Reporting awards:
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INTERNATIONAL i
DPOK magazine
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International reporting champion /
Global client base

National
business
(15%)

International business

Clients from ten Eu




Externally certified for data security

Highest priority on data security

Protecting sensitive corporate data and their
availability is our top priority — that's why we rely on
the highest security standards and cutting-edge
technologies.

Our staff receive ongoing training in data, IT security
and reqgulations and are, of course, all bound by strict
confidentiality.

As one of the very few agencies, nexxar is externally
certified with ISO 27001 (since 2024) and TISAX
(since 2025).

ENX ASSOCIATION



nexxar is the leading agency
for digital corporate reporting
worldwide and the only
Workiva CCAP Enhanced

workiva
2026

) , Enhanced
Tier partner in Germany, Partner

combining design, process
and implementation.

#1 1,500+

Reporting agency Corporate Reports
(in DAX 40 & ATX 20) published since 2003
Workiva certified designers Years of experience

and project managers within the platform

Our clients
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Our approach /
One source for PDF & digital report

Business value
through sustainability

Our Workiva experience
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Our approach

”

Everything is on the Workiva platform

Implementation

We help you set up and structure in

your Wdesk environment — tailored

to your content, reporting needs and
internal workflows.

W Pu

Design

We create branded templates and
implement layouts directly in
Workiva. PDF and online are fully
aligned.

O
Q @
Project
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From kickoff to go-live: We
coordinate roles, timelines and
review cycles — ensuring smooth

collaboration and timely delivery.

Ly

Online reporting

We connect Workiva to our online
reporting system via an automated
API for seamless online publication.



Our approach

How we work in Workiva

& @
Management in Workiva

35+ people in our team are Workiva-
certified — including your dedicated

project manager. We know the platform is

powerful and aim to make full use of its
capabilities for collaboration and project
management. We are also highly
experienced in managing translation
workflows (incl. XLIFF) in Wdesk. From
kickoff to go-live: We coordinate roles,
timelines and review cycles — ensuring

smooth collaboration and timely delivery.

*
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Efficient design in Workiva

Workiva offers many layout
possibilities, but it should not be
treated like InDesign: everything may
be possible in layout, but not
everything is practical or efficient. At
nexxar, we create high-quality layouts
and style guides in Wdesk that remain
efficient and easy to use for content
owners. Always with a clear focus on
both: visual quality and efficiency.

Ly

Digital report from Workiva

nexxar is the “driving force in connecting
Workiva with digital reporting” — as Workiva
put it. Years ago, we developed our own
software solution to generate highly
accessible and Al-optimized HTML directly
from Workiva, covering both content and
tables (using the Workvia API). We can
provide this structured and accessible
HTML output to your web agency — or,
alternatively, implement the full annual
report ourselves as a dedicated microsite.



Our approach

How we ensure consistency

2024
Value formatting angepassta

61.444
-46.225

restated?
61,444

Advanced Options -A¢ 9]

i 15,219

s separator (,)

Implementation

# Set up document properties

(language-specific formatting,
page margins)

Implement all the textual and
numeric content

Initial linking of numbers in the
documents

Create an extended style guide
covering all elements
(headlines, tables, lists,...)

Develop a skeleton which
depicts all relevant design
elements

/1wy Johanna Koellner

Document

History

ude sections with

Project
management

Communicate via comments
and tasks in Wdesk

Use blacklines to identify
changes between two versions.

Use Al to ensure language
consistency

Table Configuration
Sections to include

Entire Document

Build table from document headings

Table item Style

Heading 1 Contents 1

Table Options

Table Title

Column 1 Column 2

Contents Enter title

Linked
content

# Introduce automatic tables of
contents or automatic page
references



How we create digital reports

Digital reports from Workiva

SCo

ﬁ Change YO UR
request REPORT YOUR

Tables | 2 REPORT

Videos : }.

Input from DMS CMS for report version with enriched media Congruent report in several formats

Content created by the customer in his DMS. The raw data is implemented by nexxar. Communication is centered around online version.
Images and videos can also be created by nexxar. Change requests via ticket system. PDF is created in your DMS.




Our approach

Creative process

Quality focus / Hands-on efficiency

Clarify and define ldentify key messages and Refine layout principles, Apply the concept to selected
(measurable) goals, visuals, priority sections and imagery, color use, pages of the annual report and all
understand audience, key content patterns that make infographics and modular digital formats (e.g. social
messages, and design the report more engaging, design elements for consistent  media), gather feedback and turn
requirements (e.g. branding).  and digitally readable. use across PDF and digital the approved direction into

Set up creative ambition for a outputs. production-ready guidelines.

targeted design refresh and
define all output channels.
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Cases

PDF from Waorkiva

As Workiva Enhanced Design Partner, we
support many of our clients with high-end
PDF reports 100% on the Workiva platform.

< Adidas ) C Beiersdorf > C BioNTech > CTeIefonica) < argenx )

2025 AT A GLANCE
(©)] A

C)
7
R&D Expenses Group Sales by Region r
365 1% oo
® 305% AvcwAamAain
______ it ® 254% Anwicn
e @  voyouwamw learn

e
SRR

adidas /

@ rotinca

Business value
through sustainability



https://report.adidas-group.com/2025/en/_assets/downloads/annual-report-adidas-ar25.pdf
https://reports.beiersdorf.com/annual-report/2025/_assets/downloads/entire-beiersdorf-ar25.pdf
https://investors.biontech.de/static-files/95c119a1-cfc2-444c-9609-0c3049f4d5b7
https://reporting.telefonica.de/o2/sustainability/2025/_assets/downloads/entire-telefonica-esg-fb25.pdf?h=ftoBuXqG
https://reports.argenx.com/2025/_assets/downloads/entire-argenx-ar25.pdf?h=o_t_LYSz
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Product and Marketing s

Under the adidas brand, we have been designing, engineering, and
marketing world-class sports products for more than 75 years. Through
developing innovative products and telling inspiring stories across our
markets, we create only the best for the athlete. By doing so, we continue
to bulld brand equity as well as the trust of our consumers and partners, oUTPuTS
which in turn enables us to capitalize on attractive structural

PDF opportunities In the sporting goods Industry. Website ® Website
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https://report.adidas-group.com/2025/en/
https://report.adidas-group.com/2025/en/group-management-report-our-company/description-of-business-model/business-model-overview.html
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Foreword

Measurably good - what we will have

100% ~-99% 56M 100%

High-end designed PDF & digital report
directly from Workiva.

See it live ) ( PDF |
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Foreword \/  Oursustainability management \/  Business ts & highlights  Envir
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impacts

Al as a driver for network Early warning system for
quality and operational safety and resilience
excellence s sostgpinpt

(® Governance G

Securely outsourced
IT technology
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£5G Reporting 2028 €50 Reperting 2025

MILESTONES OF OUR
COMMITMENT TO
SUSTAINABILITY

Governance, compliance and ethical principles - data
ion and information se - human rights and
ble supply chain m: ent

Flexible solutions for networked locations
g e . :

‘Sustanabity will become pert of our
corporate culture
The frat atanabity vbatross have beer
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Website

First
Business Plan

Website
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https://reporting.telefonica.de/o2/sustainability/2025/
https://reporting.telefonica.de/o2/sustainability/2025/_assets/downloads/entire-telefonica-esg-fb25.pdf

Case Study

Beiersdorf

Interactive storytelling thanks to snackable
stories and an enhanced user experience.

C See it live ) < Stories >

Beiersdorf

2025 AT A GLANCE Foundation of the Group

Business and Strategy'

Al attesa

Employees' Empowerment
9,852 Generates Value
22,399 EcomamiS
[ . Transparency fo
22267 Consumers

{
Skin Rejuvenation
Serum N}
b

R&D Expenses. Group Sales by Region /. 4
é NEONvERT .
e\
-~
; e | o Loncinetie, (f
024354 € million ® 25.4% Ane Jﬂkmb” Together | ‘

[Pionebring Wbk

e forthe Skin's 2l  gEmm——
:” -bculmo.:;Dls E€osystem 3
nnnnnn vd successes?
Organic Sales Growth EBIT Margin
2.4. 14.0. =
asx 1o
Center N
PDF shar Website

Annual Report 2025

Sustainability Highlights

Key 2025 Milestones Towards Net Zero 2045

50:50 Gender Parity in

Website
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https://reports.beiersdorf.com/annual-report/2025/
https://reports.beiersdorf.com/annual-report/2025/our-stories.html




Al as a gamechanger

Investors are using Al

The ri f ChatGPT
erise o a 113,

477 5.14 billion

e 7
— of retail investors use GenAl Visits (within April 2025)
for company research and

investment decisions

76% LN

of retail investors anticipate
GenAl to become a standard

uj \\) investing tool in future

Sources: University of Washington (2024 ): Generative Al and Investor Processing of Financial Information (n=2,175 retail investors) / Similarweb, Month of April 2025



Results

Report visibility in GenAl

Digital report PDF report

10,855 3,557

Total report citations Total report citations

Source : USTP — University of Applied Sciences St. Pélten / nexxar (2025) n = 24,662 citations in ChatGPT (more on this study)

Digital reports are

3x hetter

visible compared to PDFs


https://digital-investor-relations.com/_assets/downloads/DIR_GenAI-as-Reader.pdf?h=E0wP6LL9

Results /
External information sources

15:51
A PDF-only setup leads to more external sources
= ChatGPT in answers. Data aggregators such as

_ , MarketScreener & Co. are the biggest external
What is the EBITDA margin of .. .
Tesla in 20242 competition as a source in ChatGPT.

Tesla's EBITDA margin for the full year 2024
was approximately 12.74%.

Digital Reporters PDF Reporters

% Quellen

W Internal

External




Results

Factual analysis

15:51 . S . on_ o
Due to the higher accessibility and the reduced
= ChatGPT reliance on external sources, the responses from
_ , companies with HTML reports are significantly
What is the EBITDA margin of
Tesla in 202472 more often correct.

Tesla's EBITDA margin for the full year 2024
was approximately 12.74%.  macr 1 . .
Digital Reporters PDF Reporters

Correct answers

% Quellen

m Correct

Incorrect

m Partly correct

more on this study



https://digital-investor-relations.com/_assets/downloads/DIR_GenAI-as-Reader.pdf?h=E0wP6LL9

Insights

Al-optimized digital reporting

v

DN N NN

Content summaries in the source
code of specific pages

Schema mark-up integration
GEO-targeted technical setup

Evaluate statistics

/

B For Text Content

<article>, <section>, <header>, <footer> — provide clear structural context.

<h1> to <h6> — define headings and subheadings, helping Al understand hierarchy and topic segmentat
<p> — denotes paragraphs, useful for preserving narrative flow.

<strong>, <em>, <mark> — emphasize key information, making it stand out for Al.

<blockquote> — signals quotations or references.

<abbr> — clarifies abbreviations, helping Al interpret them accurately.

<time> — marks dates or time references in machine-readable format.

I For Tables (Financial or Performance Data)

<table> — basic structure for tabular data.

<thead>, <tbody>, <tfoot> — separates header, body, and footer rows.
<th> — marks header cells, critical for understanding column context.
<tr> and <td> — define rows and data cells.

scope="col" or scope="row" — improves clarity for Al and screen readers about how data is organized.

B4 For Charts, Figures, and Visuals

<figure> and <figcaption> — group visual content with its caption, providing Al with descriptive context.




Why focus on digital?

Usage and reach

How digital reports of top-companies are used (DAX40)

285,945

Average page views (within 365 days)'

123,341

Average report visits (within 365 days)'

Sources: [1] nexxar, 2024 (n = 6), [2] Trendmonitor 2025,
[3] Vienna University of Economics and Business, 2019 (n = 60 reporting decision makers)

5 50/ of German DAX 40 companies
0 publish a digital annual report.?

50 [y of all companies assume that in the
0 future, reports will only be provided

in a digital format.3

'I D D []/ of the biggest companies in Europe
0 need to provide an XHTML report

(iXBRL) due to EU law.



Why focus on digital?

Users and their interests

As a communication
channel digital reports

g reach various
,’ stakeholder groups.
/ Only one third of users
are member of the

financial community.

micro user surveys 3 3 (J/
financial
community

Sources: St. Pélten University of Applied Sciences, University of Innsbruck, nexxar 2024 (n=14,941 micro surveys)

( ~15,000

27.9%
16.7%
12.7%
11.1%
9.1%
5.1%
4.9%
3.2%
2. 7%
2.0%
4.7%

Employee

Analyst

Retail shareholder
Applicant or student
Customer

Supplier
Sustainability expert
Institutional investor
Journalist
Representative NGO/Federation/Politics
Other



Data and analytics

Usage by chapter

The core sections of an annual report receive the
most attention from users overall.

In digital annual reports, most of all page views are
attributed to the management report, followed by
the notes section and the consolidated financial
statements.

L4%

Management report is the
strongest chapter by usage

Sources: KoR/nexxar 2023 (n=6 DAX40 companies)

13.6%

Others ———

17.3%

Notes

13.4%

Financial
statements

\7

8.1%
Magazine

8.2%

To the
shareholders

43.6%

Management
report
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Thank you!



Your contact at nexxar

] +43650 5238780

P konrad.pannagger@nexxar.com

nexxar gmbh
FelberstraRe 80/1l/4 office@nexxar.com
1150 Vienna, Austria nexxar.com


https://at.linkedin.com/company/nexxar
mailto:office@nexxar.com
https://nexxar.com/
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